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Slywortzky &
Morrison (1997)

o« 11ZH MEH (Customer Selection)
- XtH3| / MEFH EX| (Differentiation / Strategic Control)

7|g "2l (Scope)
7tX| &ZE (Value Capture)

Hamel (2000)

10 HA™ (Customer Interface)
s Al M EF (Core Strategy)

HMeFM X3 (Strategic Resources)
7tX] QIEL A (Value Network)

Rayport & Jaworski
(2001)

ZFX| X2+ (Value Proposition)
A& M|& (Marketspace Offering)
Xt A|AHE (Resource System)
TE 22 (Financial Model)
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